





Entry Systems (TESA ESI, for brevity). was specialized in electronic
products and solutions.

And in 1997, the company was acquired by the British Group Williams Pic.
and the international distribution network started and continued
expanding.

3.2. In 1998, the TESA ESI's group celebrated its first million electronic
locks installed for the hospitality industry. The following year, 1999, TESA
ESI introduced the new generation of dual Smart/mag-stripe card locking
system, HT28 Smanrt.

3.3. In 2000, the Talleres de Escoriaza was sold to the Assa Abloy Group
while the TESA Entry System. the entity that specialized in electronic
solutions, was retained allowing it to focus better on customers' needs.

3.4, On dJanuary' 2002, the company announced the acquisition
of Senercomm®, the Headquarters of which is located in Palm Beach
Gardens, Florida. Sennercomm has been supplying the hospitality industry
with guestroom energy management technology since its founding in 1989.

3.5, On October 1, 2002, as a result of the continuous expansion of services
and integrated electronic solutions for the hospitality industry, the company
began re-branding strategy to fit the new repositioning as a global provider
of electronic solutions and services.

3.6. In 2003, the company re-designs the safes product range. It was also in
this year when new important milestone was also reached-. 2,500,000 locks
were installed worldwide.

3.7. In 2006. the ADVANCE lock was launched featuring a unique two Piece
design that minimizes hardware on the guestroom door.

3.8. In 2009, Onity introduced the ADVANCE RFID (Radio
Frequency ldentification) locking system. This new locking solution
utilizes MiFare® Classic technology, which has become a standard
worldwide.

3.9. Along with the rise of company's corporate profile is the public's growing
consciousness of TESA's brand which is now-intemationally well-known.
Today, the company is recognized worldwide for its powerful combination of
innovative thinking, intelligent systems, and great service. a "one-stop-shop"
global provider of electronic solutions.

3.10. Soon, the "one-stop-shop” concept introduced TESA's revolutionizing
the locking systems and access control. Petitioner's TESA became known not
only as the go-to place for a wide and complete range of products including
panic exit devices, cylinders, security locks. knobs and handles. door closers.
access control solutions with electronic cylinders, electromechanical and
electromagnetic solutions and armored doors, it also became a skills
enhancement center, innovating and creating ideas with the end-in-view of
making these ideas operative. More than €4 Million Euros have been
invested and a team of professionals have been formed whose goals are
creativity and anticipation. Any other clues as to what RDI ("Research Data
Incorporated”) mean for TESA? The next time one sees the latest









Exhibit “V” — print out of the petitioner’s website;

Exhibit “W” — Catalogues in English for Talleres de Escoriaza, S. A.;

Exhibit “X” — Price list of 2014 Talleres de Escoriaza, S. A. products;

Exhibit “Y” — Commercial Condition of 2013 of Talleres de Escoriaza,
S. A

Exhibit “Z” — Photos of TESA products;

Exhibit “AA” — List of dentical Marks filed by the Respondent-
Registrants; and

Exhibit “BB” — print out from sbcx.saic.gov.cn website.

A Notice to Answer was issued on 16 July 2015 and served a
copy to the Respondent-Applicant on 23 July 2015. However, the
Respondent-Applicant did not file an Answer to the Petition. This
Office issued an Order dated 15 January 2016 declaring the
Respondent-Applicant in default. Consequently, this case was
submitted for Decision.

The primary issue to be resolved in this case is whether the
trademark “TESA” covered by Trademark Registration No. 4-2014-
003897 should be cancelled.

The present petition is anchored on Section 151 of the
Intellectual Property Code. The particular provisions are hereby
quoted as follows:

Section 161. Cancellation. - 151.1. A petition to cancel a
registration of a mark under this Act may be filed with the Bureau of
Legal Affairs by any person who believes that he is or will be damaged
by the registration of a mark under this Act as follows:

(a) Within five (5) years from the date of the registration of the
mark under this Act.

(b) At any time, if the registered mark becomes the generic
name for the goods or services, or a portion thereof, for which it is
registered, or has been abandoned, or its registration was obtained
fraudulently or contrary to the provisions of this Act, or if the
registered mark is being used by, or with the permission of, the
registrant so as to misrepresent the source of the goods or services on
or in connection with which the mark is used. x x x

The trademarks of both parties are reproduced below for
comparison.

TESA

Petitioner’s Trademark Respondent-Registrant’s
Trademark






to use thereof.” Such presumption is rebuttable and must give .. ay to
the evidence to the contrary.® In the instant case, the Petitioner has
sufficiently proven that between the herein parties, it is the Petitioner
who can be considered owner of the subject trademark. Thus, the
registration of the Respondent-Registrant’s trademark was contrary
to the provision of the IP Code and should be cancelled.

WHEREFORE, premises considered, the instant Petition for
Cancellation is hereby GRANTED. Accordingly, the Certificate of
Registration No. 42014003897 is CANCELLED. Let the filewrapper
be returned together with a copy of this Decision to the Bureau of
Trademarks (BOT) for appropriate action.

SO ORDERED.

Taguig City,

Atty. 1 mbo
Adjudication Utticer
Bureau of Legal Affairs
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